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v 1: Low - 2: Medium
Importance Importance
v  Standard 2: Element 0.00% 45.45%
CThe practice should 0 5

be knowledgeable
about culturally
appropriate services
and health disparities
among patient
populations served
by the practice.

v  Standard 2: Element 36.36% 36.36%
D and Standard 6: 4 4
Element
Clmplementation of
Patient-Family
Advisory Panels

v  Standard 3: Element 9.09% 36.36%
C: Factor 2 & 10 1 4
Training for: Support
of
Family/Social/Cultural
Characteristics &

Assessment of Health
Literacy.

v  Standard 3: Element 0.00% 45.45%
0 5

CAge appropriate
oral health risk and
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6

27.27%
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3.91
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disease screening,
the practice
implements age
appropriate oral
health risk and
disease assessment,
Including
assessments for
caries, periodontal
disease and oral
cancer.

v  Standard 3: Element 0.00% 18.18% 81.82%
C:Emphasis on 0 2 9
Primary Preventive
Services

1" 4.64

v  Standard 4: Element 18.18% 27.27% 54.55%
A-EFocus on 2 3 6
empathetic care and
communication
between practitioners
and patient/families.

Provide training for
techniques and best
practices to support
patients and improve
care experience.

1" 3.73

v  Standard 4: Element 0.00% 81.82% 18.18%
Aldentify patients for 0 9 2
care management
that include 95%
empanelment, with
75% risk
stratification, and
80% of care
management for high
risk patients

11 3.36

v  Standard 4: Element 18.18% 45.45% 36.36%
AOral Health 2 5 4
Conditions: profile of
patient
assessments A
diagnosis of an oral
health issue (e.g. oral
health risk/disease
assessment of caries,
periodontal disease
and cancer
detection); A positive
diagnosis by dentist
or oral HP

1" 3.36

v  Standard 4: Element 9.09% 18.18% 72.73%
EFocus on shared 1 2 8
decision making
communications
between patient and
practitioner (taking
into account patient
preferences)

v Standard 4: Element 36.36% 36.36% 27.27%
Elmprove educational 4 4 3
materials and
resources available
to patients.

v  Standard 4: Element 0.00% 72.73% 27.27%
Eldentify two target 0 8 3 11 3.55
health conditions for
self-care and shared
decision-making for
the practice’s
population

v  Standard 5: Element 18.18% 36.36% 45.45%
B Collaborative 2 4
agreements with at
least 2 groups of
high-volume
specialties to
improve care
transitions

v  Standard 5: Element 18.18% 27.27% 54.55%
C1: Proactively 2 3 6
identifies patients
with unplanned
hospital admissions
and emergency
department visits

v  Standard 5: Element 9.09% 36.36% 54.55%
C2: Shares clinical 1 4 6
information with
admitting hospitals
and emergency
departments

v  Standard 5: Element 18.18% 36.36% 45.45%
CPractice 2 4 5
responsible to
contact 75% of
patients who were
hospitalized within 72

https://www surveymonkey .com/analyze/aJl7x_2FXEqbkPHfs5TUYEHIDHaPadKw_2FuCoMGfZQnOe0_3D 3/4

1" 3.55



1/30/2015 SurveyMonkey Analyze - Rating Importance of Areas of Emphasis

hours

v  Standard 6: Element 0.00% 36.36% 63.64%
DSet goals and 0 4 7
address at least one
identified disparity in
care/service for
identified vulnerable
population

1"

v  CT AMH Specific (not 18.18% 36.36% 45.45%
in NCQA 2014)Track 2 4 5
provider satisfaction
pre- and post- AMH
program

1"
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